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Disclaimer

The information included in this Presentation contains certain forward-looking statements that
address activities, events or developments that Photocure ASA (“‘the Company”) expects, projects,
believes or anticipates will or may occur in the future. These statements are based on various
assumptions made by the Company, which are beyond its control and are subject to certain additional
risks and uncertainties. The Company is subject to a large number of risk factors including but not
limited to economic and market conditions in the geographic areas and markets where Photocure is
or will be operating, IP risks, clinical development risks, regulatory risks, fluctuations in currency
exchange rates, and changes in governmental regulations. For a further description of other relevant
risk factors we refer to Photocure’s Annual Report for 2010. As a result of these and other risk factors,
actual events and our actual results may differ materially from those indicated in or implied by such
forward-looking statements. The reservation is also made that inaccuracies or mistakes may occur in
this information given above about current status of the Company or its business. Any reliance on the
information above is at the risk of the reader, and Photocure disclaims any and all liability in this

respect.



Photocure Business Strategy

Objectives:
« Build a specialty pharma company

« Maximise potential of innovative Photodynamic Technology Platform
Strategy:

« Leverage proven experience to develop, register and commercialise
new products in dermatology and cancer

Cancer:
« Develop to Proof of Concept and partner before Phase Il

» Retain rights to co-market selected products in selected territories

Dermatology:
« Develop, register and commercialise own products

« Establish specialty dermatology operations in the US

3




Transition from R&D Focus to
Specialty Pharma

1st marketing Metvix/Aktilite ~ Lumacan®
approva| for approved in licensed to
Metvix Hexvix the USA Salix HexVvix
approved in Agreement
Metvix licensing EU, launched Cysview ®  \yith Ipsen
Start of Metvix® agreement with Galderma’s 1st in Nordic PCI Biotech approved in
clinical trials Galderma Metvix launch region spun out USA
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Allumera®

Start of Hexvix ®
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Highlights 2011

New commercial strategy for Hexvix®/Cysview ™

« Signed partnership agreement with Ipsen worldwide, ex USA and Nordics
« Commercializing directly in the US market
« Continue commercialization in Nordics

Launch of Allumera® in the US
Enrolled patients in Cevira® phase llb trial with convenient single use device

Started phase llb study trial for Visonac® for moderate to severe acne



Creating Value
Diverse Product Portfolio
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Allumera
The first iIn a New Class of Photodynamic Cosmetics

What is Allumera?

« The first in a new class of photodynamic Sefore & Al Gulery
cosmetics

« Clinically proven to
— improve the overall appearance of skin
— visibly reduce the outward signs of aging
— reduce the appearance of pores

« \With results that last
 Treatment with Allumera is non invasive

« Has minimal down time as compared to
more aggressive cosmetic procedures



Allumera Launched
Improves Appearance of Pores

» RevitAll trial with 120 subjects
completed in 2010/2011 with
excellent results

« Launched in June 2011 to US
cosmetic dermatologists
— 10 regions in US with more

than 1200 potential customers

— > 50 buying customers in first

months

PORES BEFORE PORES AFTER



Expanding Dermatology Franchise
Visonac First Patient Enrolled in Phase lIb Study

Acne IS an attractive market
— Impacts 85% of all 12-24 year olds

— High unmet need for moderate to severe acne — avoid
antibiotic resistance, need for an effective alternative to
isotretinoin

« Market research in US confirms acceptance of
Photodynamic therapeutic for acne

— Respondents see clear benefit for up to 20% of their Patient before Visonac treatment

- "

patients with moderate to severe acne

— Oceclusion time of 1.5 hours manageable in practice
setting

« Started placebo controlled multicenter Phase llb in
July 2011

— The trial will enroll app. 150 patients at 12 centres in
the US with severe facial acne

— Regimen = 4 treatments, 2 weeks apart _ 4 _
Patient 18 weeks after last treatment with

— Results expected in H2 2012 Visonac. Patient above is from a previous
phase Il study




Cevira
First Patient Enrolled in Phase lIb Study

» Cervical HPV infection highly prevalent and
growing
— 80% of all women have HPV infections



